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COURSE DATA

Data Subject

Code 44894

Name Nuevos periodismos: relatos, modalidades y formatos

Cycle Master's degree

ECTS Credits 6.0

Academic year 2023 - 2024

Study (s)

Degree Center Acad. Period

year

2239 - M.U. en Nuevos Periodismos, Faculty of Philology, Translationand 1  Second term

Comunicac.Politic.Soc_18-V1 Communication

Subject-matter

Degree Subject-matter Character

2239 - M.U. en Nuevos Periodismos, 5 - Nuevos periodismos: relatos, Obligatory

Comunicac.Politic.Soc_18-V1 modalidades y formatos

Coordination

Name Department

PALAU SAMPIO, MARIA DOLORES 340 - Language Theory and Communication
Sciences

SUMMARY

English version is not available

La materia Nuevos periodismos: relatos, modalidades y formatos forma parte del primer semestre del
Master oficia en en Nuevos Periodismos, Comunicacion politicay Sociedad del Conocimiento,
concretamente es la Ultima que cierra este semestre. Sus contenidos, por lo tanto, contemplan los

conoci mientos previos adquiridos por e alumnado en las materias precedentes y se sittia como el primer
bloque especifico dedicado a nuevos periodismos, en concreto alos aspectos que tienen que ver con €l
relato y presentacion de los contenidos, las diferentes modalidades y formatos.
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PREVIOUS KNOWLEDGE

Relationship to other subjects of the same degree

There are no specified enrollment restrictions with other subjects of the curriculum.

Other requirements

OUTCOMES

2239 - M.U. en Nuevos Periodismos, Comunicac.Politic.Soc_18-V1

Students should be able to integrate knowledge and address the complexity of making informed
judgments based on incomplete or limited information, including reflections on the social and ethical
responsibilities associated with the application of their knowledge and judgments.

Students should demonstrate self-directed learning skills for continued academic growth.

Show sensitivity for work carried out with rigor, commitment and emphasis, by using inclusive, non-
sexist and non-discriminatory language.

Achieve the organisational and relational capacity to integrate personal work and capacities into the
collective work carried out in teams, even in multidisciplinary environments.

Develop reliable, innovative and creative methodological responses for the analysis of and
intervention in complex communicative situations.

Recognise and explain the ethical and deontological implications and the social responsibility derived
from the research outcomes and their effects on the decision-making of the actors involved.

Develop the capacity to adapt to possible organisational, time or availability limitations of material
and/or personal resources in the field of intergroup and mass communication.

Respect and promote fundamental rights, equal opportunities and non-discrimination on the grounds
of economic status, ethnic origin, sexual orientation or beliefs.

Respect and promote the principles of equality between men and women, universal accessibility for
people with functional diversity, democratic values, the culture of peace and sustainability.

Be able to locate, produce and manage information sources of all kinds in order to deal with
information action on relevant social issues, such as freedom and safety, health, politics, cultural
activity, communicative action, etc., by integrating information, communication and organisation
technologies into the process.

Be able to establish and delimit the profiles of rigorous and quality journalism in all kinds of fields but
especially in those emerging from contemporary social reality in terms of sources, protocols of
formulation, professional ethics and public responsibility.

Be able to differentiate and discuss concepts that account for the social, communicative and cultural
transformations in advanced societies in recent decades: knowledge society, network society,
globalisation, information society, audience democracy, audience fragmentation, cyberpolitics,
networked communities and other similar concepts in the field of information and communication.
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- Be able to analyse large masses of data, opinion polls and/or measurements of a communicative

nature (such as audience) in social, political and cultural processes.

- Be able to carry out theoretical work in the specific field of communication and journalism.

- Be able to carry out practical work adapted to real communicational environments with specificity in
the fields of political communication and/or new journalistic specialisations, by applying the

knowledge, skills and abilities acquired.

LEARNING OUTCOMES

English version is not available

WORKLOAD

ACTIVITY Hours % To be attended
Theory classes 37,50 100
Attendance at events and external activities 6,00 0
Development of individual work 40,50 0

Study and independent work 36,00 0
Preparing lectures 15,00 0
Preparation of practical classes and problem 15,00 0

TOTAL| 150,00

TEACHING METHODOLOGY

English version is not available

EVALUATION

It is necessary to attend 80% of the classesin order to be evaluated for the course.
The course will be evaluated through the following tests, with the weighting indicated in the overall grade

of the module;

- the exam of a part of the contents of the module (30%)
- the participation in the data journalism workshop, through the realization of individual or group

practices (20%).

- the redlization of a course work, which alows to deal in depth with some of the contents of the course,
from the applied analysis of current journalistic practices and essay reflection (50%).
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ATTENTION: Work, exams or any other activity that students prepare for their teaching assessment must
be original, without plagiarism or improper use of artificial intelligence. The detection of plagiarism, asa
serious offence, will result in the immediate suspension of the respective call of the course. Copying or
facilitating the copying of work between students on the degree course, irregularly accessing or
appropriating the content of atest or exam in advance, facilitating or procuring the appropriation,
alteration or destruction of the content or results of an assessable activity and impersonation in exams will
also be considered serious misconduct, and will therefore lead to immediate suspension from the exam
session. When the serious misconduct mentioned in this point is detected, the lecturer must inform the
degree coordination office.

ATTENTION: Intellectual honesty is vital to an academic community and for the fair evaluation of the
student's work. All work submitted in this course must be originally authored by every student. No
student shall engage in unauthorized collaboration or make use of ChatGPT or other Al composition
software.
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