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DESCRIPTION OF CONTENTS

1. Contemporary Media Systems

The circulation and reception of the political message do not occur in a homogeneous way in
contemporary societies. They depend on various variables and the characterization of media systems is
intended to understand and weigh them. We start from the characterization models of the media systems
made by Siebert, Peterson and Schramm (Four Theories of the Press) and by Hallin and Mancini
(Comparing Media Systems. Three Models of Media and Politics) to then look at phenomena of
corruption and political scandals, to observe how they work under differentiated communication systems,
as well as in the role assigned to communication in development policies.

3. Mediatization and discursive polarization: transmitters and sources

4. The circulation of the political message in the written and audiovisual media.

5. The circulation of the political message on the Internet and new media

The emergence of blogs in the early 21st century marks the beginning of a profound transformation of
the circulation of the political message. In just over 15 years, the progressive displacement of former
audiences to the network has forced politicians and parties to establish a defined communication
strategy in the digital sphere. In this content, we will know the keys that currently define political
communication on the Internet: the role of digital media, the role of social networks, political advertising
on the net, fake news, decontextualization of the message and others.
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6. The spaces of the political message: information, opinion, entertainment and fiction.

WORKLOAD

TEACHING METHODOLOGY

* Master lessons.
¢ Problem resolution.
* Study of individual cases.

* Oral presentations of materials by students.

» Debates and reflections on the subject matter.

ACTIVITY Hours % To be attended
Theory classes 37,50 100
Attendance at events and external activities 5,00 0
Development of group work 10,00 0
Development of individual work 20,00 0
Study and independent work 20,00 0
Readings supplementary material 10,00 0
Preparation of evaluation activities 5,00 0
Preparation of practical classes and problem 5,00 0
Resolution of case studies 5,00 0
TOTAL| 117,50

* Reading, synthesis and critical analysis of written and audiovisual texts.

» Assistance and active participation in workshops, seminars and conferences.

* Individual and group tutorials.

EVALUATION
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This subject evaluation system of this module will be carried out in accordance with the following
parameters:

a. Test type exam on the subject: 50%

b. Individual essay based on a series of proposed readings: 50%

The student’ s participation in the seminars and workshops that will be proposed in the classroom will be
valued positively, as well as the participation and involvement of the student in class. To pass the module,
each of the proposed works must be approved with a minimum of 5 points of 10, both in the exam and in

the essay.
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ADDENDUM COVID-19

This addendum will only be activated if the health situation requires so and with the prior
agreement of the Governing Council

English version is not available

MODALIDAD DE DOCENCIA HiBRIDA

1. Contenidos

Se mantienen |os contenidos inicialmente recogidos en la Guia Docente.
2. Volumen detrabajo y planificacion temporal de la docencia

Se mantiene el peso de |as diferentes actividades que suman las horas de dedicacion en créditos ECTS
segun lo marcado en la Guia Docente original.

3. Metodologia docente

Clase presencial tedrica/practica + videoconferencia sincrona/asincrona BBC

44892 Circulacion y recepcion del mensaje politico 5



A _ y y Course Guide
44892 Circulacion y recepcion del mensaje politico

VNIVERSITAT G D VALENCIA

4. Evaluacion

Trabajos académicosy, en su caso, examen presencial. En caso de que un nuevo confinamiento en enero
imposibilitarala evaluacion presencial, se redlizaria evaluacion através de test en Aula Virtual

5. Bibliogr afia

Labibliografia recomendada se mantiene porque es accesible.

MODALIDAD DE DOCENCIA NO PRESENCIAL

1. Contenidos

Se mantienen los contenidos inicialmente recogidos en la Guia Docente.
2. Volumen detrabajoy planificacion temporal de la docencia

Reduccion del peso de unas actividades y substitucion por otras manteniendo € volumen de trabajo que
marcala guia docente original.

3. Metodologia docente

Videoconferencia sincrona/asincrona BBC + Tutorias por videoconferencia + tareas por AV
4. Evaluacion

Trabaj os académicos.
5. Bibliografia

La bibliografia recomendada se mantiene porque es accesible. Aquella que no sea accesible en linea, sera
facilitada através del AV cumpliendo con lo establecido por laUV en cuanto a derechos de autoria.
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