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SUMMARY

The audiovisual industry has consolidated a specific model for the public presentation of audiovisual
formats and projects: the pitching. It is, at the same time, a communicative technique, a process of
elaboration of the conceptual idea of the format and a sales strategy. The key characteristics to make a
good presentation will be reviewed and analysed from this triple perspective. Students will acquire oral
expression techniques and will learn how to prepare and execute public presentations of projects, learning
from experts from the audiovisual sector. The course concludes with the compulsory participation of the
students in the CONTD Conferences, conceived as a meeting point with the audiovisual industry.
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PREVIOUS KNOWLEDGE

Relationship to other subjects of the same degree

There are no specified enrollment restrictions with other subjects of the curriculum.

Other requirements

The required previous expertise necessary in order to follow the subject normally will have been already
introduced in the master.

OUTCOMES

2149 - M.U. en Contenidos y Formatos Audiovisuales 12-V.2

Students should apply acquired knowledge to solve problems in unfamiliar contexts within their field
of study, including multidisciplinary scenarios.

- Students should be able to integrate knowledge and address the complexity of making informed
judgments based on incomplete or limited information, including reflections on the social and ethical
responsibilities associated with the application of their knowledge and judgments.

- Students should communicate conclusions and underlying knowledge clearly and unambiguously to
both specialized and non-specialized audiences.

- Analizar e interpretar les nuevos lenguajes mediaticos asociados a la multidifusion digital.

- Administrar las destrezas adquiridas en la proyeccion y construccion de un disefio curricular
coherente.

- Integrar los contenidos teéricos relacionados con los lenguajes mediaticos utilizados en el flujo
comunicativo de contenidos y formatos audiovisuales de la sociedad de la informacién en la praxis
profesional.

- Interpretar la estructura de la empresa audiovisual, la dinAmica del mercado y la naturaleza de los
diferentes productos audiovisuales en los flujos mediaticos emergentes.

- Planificar y crear estudios de analisis y prospectiva de las tendencias en el consumo de los
contenidos y formatos audiovisuales emergentes en el espacio multidifusivo.

LEARNING OUTCOMES

The learning achievements of this subject are those that have been foreseen in the official Verification
report of this postgraduate degree.

In this subject, the different formulas of public communication of audiovisua projects, sales and
marketing strategies and communication management before the sector will be studied. Proper public
defense of projectsin front of the industry agents is one of the keysto the success of an audiovisual
project. Likewise, students will be taught to plan and develop a pitching and to design a strategy for the
sale and promotion of audiovisual content. The subject includes the compulsory participation of students
in the CONTD Conference, in which students defend their project in front of the industry agents.
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- Mastery of the production phases and the styles of realization of interactive television, multimedia and
network projects, aswell asradio and television projects.

DESCRIPTION OF CONTENTS

1. Public defense in front of the industry agents

Explanation of contents of subject 1. Characteristics of the audiovisual market: products circulation and
the circuit of national and international events for the purchase-sale of formats. The aim is to provide the
students with an overview of the characteristics of the audiovisual market.

2. Concepts, preparation, implementation and organization of the pitching

Explanation of the contents of subject 2. Introduction to the concept of pitching. Definition as a
communicative technique and product sales strategy. The objective is for students to understand the
selling function of a pitching in the audiovisual market. Definition of the communicative concept of each
of the format projects previously developed during the course. The objective is for the students to detect
the force values for the public communication of their projects. Pitching workshop with the students.

3. Strategy and differentiation elements to be transmitted. Dealing with questions

Explanation of the contents of subject 3. The pitching as an oral communication strategy. Introduction to
oral expression techniques in public communication. The objective is the students to understand the
relevance of formal aspects in public communication and internalize the keys to master them.
Preparation of the presentation: the structure and the adequacy of the concept of the format to the oral
presentation. Presentation preparation: questions and answers.

4. Visual support, dossier and executive summary

Practice 1. The aim is for students to practice oral expression techniques: exposition and correction of
errors, and the integration of all the visual support within the exercise.

Practice 2: The aim is for students to practice the effectiveness of the concept and structure of the
exposition: exposition and correction of errors.

Practice 3: The aim is for students to practice interaction in the questions and answers time: exposition
and correction of errors.

5. CONTD Conferences

Pre-pitching: General rehearsal of the pitching that the students will defend at the CONTD Conference.
Celebration of the CONTD Conference. For one day and through different sessions, students will interact
with experts and professionals of the Valencian and Spanish audiovisual sectors. The aim is for students
to network with experts and professionals from different areas of the audiovisual industry and to present
their projects publicly in a pitching session.
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ACTIVITY Hours % To be attended
Laboratory practices 30,00 100
Seminars 30,00 100
Development of group work 15,00 0

Study and independent work 45,00 0
Preparing lectures 5,00 0
Preparation of practical classes and problem 5,00 0
Resolution of case studies 20,00 0

TOTAL| 150,00

TEACHING METHODOLOGY

The contents of this subject are introduced based on the knowledge that students have already acquired in
the previous modules. Students must actively participate in the development of learning. Regarding
lectures assistance, the subject is structured in 3 or 4-hour sessions, depending on its contents and
objectives, and additionally to the hours dedicated to participation in the CONTD Conference. In each of
the sessions, the teaching staff will introduce any new concept, will make available to the students the
working material considered suitable and will give the appropriate instructions to the correct devel opment
of the session.

Asit isamodule with a strong practice load, the teaching methodologies will be diverse. In addition to
the participatory lectures, the students will have to solve practical cases, develop the group project,
participate in directed discussion dynamics, participate in the conferences with the experts and attend the
CONTD Conferences. In addition to direct interaction with the teaching staff, it is recommended that
students work on the following points on their own:

a) cooperation with classmates
b) pitching practice

Teachers are committed to continuing to help and guide the student once the classes are over, through
personalized tutorials, tutorials through email, virtual classroom, or virtual room in Blackboard
Collaborate. Asfor non-contact hours, it is recommended in generically:

a) the study and preparation of the theoretical-practical classes
b) preparing and carrying out the final evaluation work

EVALUATION
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The students will obtain afinal weighted grade through three evaluation systems::

1) Attendance and participation in class. Scores the 20% of the final grade.

2) Continuous evaluation. Participation in all the pitching-practice activities. These works score the 40%
of thefinal grade.

3) Group work. Presentation and defense of the project in the pitching session of the CONTD Conference.
Scores the 40% of the final grade.

Correction criteria:

1) Objective progression in the definition of the communicative concept of the format project.
2) Positive progression in the different pitching practices.
3) Correct defense of the project in the pre-pitching session and in the CONTD Conference.

Exam date;

The evaluation of the module does not foresee the completion of an exam. As aguide, and depending on
the conditions of the academic calendar, the presentation and defense of the project in the pitching session
of the CONTD Conference will take place the last week of May or the first week of June, so that students
will be scored in the 1st. Call for evaluation.
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ADDENDUM COVID-19

This addendum will only be activated if the health situation requires so and with the prior
agreement of the Governing Council

The CCA of the master's degree, meeting on May 26th 2021, has agreed to ratify the contents and
evaluations methods of the officia teaching guidesin force for the 2020/2021 academic year. Changes
resulting from the adaptation of face-to-face teaching to virtual teaching do not affect the content or the
structure of the sessions, nor the assessment work. The teaching schedule has been reviewed and
confirmed. These actions have been communicated to the students of the course, with whom personalised
attention has been reinforced with the creation of new workspaces.
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