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SUMMARY

The aim of the subject is to acquire and develop knowledge, skills and competences required to perform
an effective and fluent oral presentation in English language within the context of international tourism.
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Relationship to other subjects of the same degree

There are no specified enrollment restrictions with other subjects of the curriculum.

Other requirements

OUTCOMES

2135 - M.U. en Direccion y Planificacion del Turismo 12-V.2

- Poseer las habilidades de aprendizaje que les permitan continuar estudiando de un modo que habréa
de ser en gran medida autodirigido o autbnomo.

- Capacidad para presentar en publico el disefio de un proyecto de manera clara y coherente y
responder satisfactoriamente a criticas sobre el mismo, mediante juicios argumentados,
defendiéndolo con rigor y tolerancia.

- Entender y adaptarse a las particularidades culturales de cada mercado turistico.

- Students should communicate conclusions and underlying knowledge clearly and unambiguously to
both specialized and non-specialized audiences.

LEARNING OUTCOMES

- Oral communication in socio-cultural and professional contextsin the field of tourism.

- Managing interpersonal communication skillsin English.
- Knowledge and use of specialized vocabulary.

- Familiarization with the features of tourism discourse and appropriate use in each communicative
situation

- Knowledge of the diverse cultures of the countries where the foreign languages and their linguistic
varieties are spoken.

- Respect for diversity, cultural, social, racial, gender, and recognition of cultural differences.

DESCRIPTION OF CONTENTS

1. Formal and contextual aspects

- Topics, aims and audiences in Tourism
- Content, structure and cohesion
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2. Speaking effectively

- Dealing with interaction in English
- Increasing the impact of academic and professional presentations
- Persuasive strategies to achieve success

ACTIVITY Hours % To be attended
Theory classes 15,00 100
Development of group work 10,00 0
Development of individual work 15,00 0

Study and independent work 15,00 0
Readings supplementary material 5,00 0
Preparation of evaluation activities 10,00 0
Preparation of practical classes and problem 5,00 0

TOTAL| 75,00

TEACHING METHODOLOGY

The methodology applied is a communicative methodol ogy, in which students are at the center of the
teaching and learning process, based on the communicative interaction in the classroom, in pairs, in
groups, large group and/or with the teacher. Communicative practice occursin each lesson and thereis a
tendency towards real communication. Thiswill foster practice and development of the four basic
communication skills: Listening, Speaking, Reading and Writing.

Students’ autonomous work, both in the classroom and outside, is aso a fundamental element in the
process of learning the language, as well as tutoring, either individual or in group.

EVALUATION

Oral presentation of an initial research paper, following the procedures set and practised in class. In the
final evaluation, attendance to the sessions and an active participation in the class will be evaluated,
together with communicative fluency, grammatical accuracy and discourse appropriateness.

REFERENCES

42977 Professional communication in english for tourism 3



_ ~ Course Guide
42977 Professional communication in english for
tourism

Basic

- Wilding, E. & A. Manning (2015). Presentations. Transferable Academic Skills. Reading: Garnet
Education.

- Bell, D. (2014). Passport to academic presentations. Reading: Garnet Education

- Burton, G. (2013). Presenting: Deliver presentations with confidence. English for Academic Purposes.
London: Collins.

- Mol, H. (2008). English for Tourism and Hospitality in Higher Education Studies. Reading: Garnet
Education.

Additional

- English, L. M. & S. Lynn (1995). Business Across Cultures. Effective Communication Strategies.
Harlow: Pearson Education Limited.

- Tomalin, B. & S. Stempleski (1993). Cultural Awareness. Oxford: Oxford University Press.

ADDENDUM COVID-19

This addendum will only be activated if the health situation requires so and with the prior
agreement of the Governing Council

DISTANCE (ONLINE) LEARNING
6. Contents

The contents of the course syllabus remain unchanged.

7. Workload and teaching schedule

The workload expected from students remains unchanged.

8.M ethodology

1. Online instruction via BBC videoconference
2. Materials uploaded to UVEG' s Virtual Classroom
3. Moodle quizzes and tasks available at UVEG's Virtual Classroom
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9. Assessment
The assessment criteria remain unchanged.

N.B. Assessment in this modality (100% online) will be via Moodle and BCU videoconference at
UVEG's Virtual Classroom.

10. Bibliography

The bibliographical selection for the course remains unchanged.
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