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COURSE DATA

Data Subject

Code 36637

Name Political journalism and its treatment

Cycle Grade

ECTS Credits 6.0

Academic year 2022 - 2023

Study (s)

Degree Center Acad. 
year

Period

1334 - Degree in Journalism Faculty of Philology, Translation and 
Communication 

3 First term

Subject-matter

Degree Subject-matter Character

1334 - Degree in Journalism 9 - Periodismo especializado Obligatory

Coordination

Name Department

VALERA ORDAZ, LIDIA 340 - Language Theory and Communication 
Sciences 

SUMMARY

English version is not available

La asignatura Periodismo Político introduce al estudiante en el tratamiento mediático de una serie de 
actores (gobiernos, partidos políticos, sociedad civil), procesos e instituciones políticas, a la vez que 
prepara al estudiante para la representación informativa de estos procesos.

El ejercicio del periodismo político se convierte así en una vía de comunicación entre los ciudadanos y 
sus representantes, crucial para el adecuado funcionamiento del sistema político y la democracia.

Esta asignatura estudia las fuentes y los protagonistas de la información política, los mensajes y géneros 
en que se presenta en el periodismo y los canales por que se difunde. Asimismo, se ocupa de cartografiar 
el periodismo político en diversos sistemas mediáticos, comparando el fenómeno a través de diversas 
dimensiones.
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PREVIOUS KNOWLEDGE

Relationship to other subjects of the same degree

There are no specified enrollment restrictions with other subjects of the curriculum.

Other requirements

Los alumnos que se matriculan en la asignatura de Periodismo Político y su Tratamiento no deberán 
tener competencias previas especiales, más allá de las adquiridas en el primer y segundo curso del 
Grado en Periodismo, y de las competencias adquiridas durante los estudios de Bachillerato y 
Secundaria (redacción, comprensión lectora, etc.). Y, por supuesto, de una voluntad de participar en 
todas las actividades que se planteen en clase, y de una capacidad crítica y curiosidad suficientes para 
formular preguntas pertinentes sobre la realidad política que les rodea.

OUTCOMES

1334 - Degree in Journalism 

- Students must have acquired knowledge and understanding in a specific field of study, on the basis of 
general secondary education and at a level that includes mainly knowledge drawn from advanced 
textbooks, but also some cutting-edge knowledge in their field of study.

- Students must be able to apply their knowledge to their work or vocation in a professional manner 
and have acquired the competences required for the preparation and defence of arguments and for 
problem solving in their field of study.

- Students should be able to work as a team, communicate their own ideas and integrate themselves 
into group projects aimed at achieving results.

- Students should have the capacity and creativity to take expressive and thematic risks within the 
availability and time constraints of the communicative production, applying solutions and perspectives 
based on the development of the projects.

- Students should be able to obtain and select relevant information and sources in order to solve 
problems and elaborate on strategies.

- Students should show solidarity with people across the planet, as well as knowledge of the main 
cultural currents in relation to individual and collective values and respect for human life.

- Students should be able to search for, select, read, interpret and analyse both written and audiovisual 
texts and documents (analytically, synthetically and critically).

- Students should have an understanding of own and other social, historical, economic and cultural 
aspects within their relevant contexts.

- Students should be able to recover, organize, analyse and process information and communication 
with the purpose of private or collective uses through various media and supports or in the creation of 
productions of any kind.
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- Students must be able to search, select, contextualise and order any type of source or document 
(written, audio, visual etc.) useful for the elaboration and processing of information, as well as for 
persuasive communicative or fictional and entertainment uses.

- Students must be able to reasonably propose ideas from the basics of rhetoric, as well as to 
communicate through the techniques of persuasion.

- Students must have an understanding of the data and mathematical operations performed, with some 
of them commonly used in the media. Students must know how to use data and statistics in a correct 
and understandable way for global dissemination.

LEARNING OUTCOMES

English version is not available

WORKLOAD

ACTIVITY Hours % To be attended

Theory classes 30,00 100

Computer classroom practice 30,00 100

Study and independent work 60,00 0

Preparation of evaluation activities 30,00 0

TOTAL 150,00

TEACHING METHODOLOGY

English version is not available

EVALUATION

English version is not available
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