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COURSE DATA

Data Subject

Code 36633

Name Press office and corporate communication

Cycle Grade

ECTS Credits 4.5

Academic year 2022 - 2023

Study (s)

Degree Center Acad. Period

year

1334 - Degree in Journalism Faculty of Philology, Translationand 3  Second term
Communication

Subject-matter

Degree Subject-matter Character

1334 - Degree in Journalism 8 - Organizacion y produccién Obligatory
informativas

Coordination

Name Department

LAGUNA PLATERO, ANTONIO 340 - Language Theory and Communication

Sciences

SUMMARY

English version is not available

Laasignatura “ Gabinetes de Prensay Comunicacion Corporativa” se integraen el modulo de
materiasobligatorias, dentro del bloque Organizacion y Produccion Informativasy su objetivo es que €l
alumnodomine, desde e punto de vista de la comunicacién desde | as organizaciones, l0s siguientes
aspectos.

1.-El marco general y concreto de los @mbitos de la comunicacion desde | as organizaciones, lalabor delos
departamentos de comunicacion y sus politicas comunicativas, asi como la praxis profesional, tantodesde
€l aspecto tactico como estratégico, del director de comunicacién. Todo ello en los ambitos de
lacomunicacion interna asi como la externa, muy especialmente en larelacion con los
mediosinformativos.
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2.-Los departamentos de comunicacién y sus politicas comunicativas.

3.-Del jefe de prensaal DIRCOM: perfilesy roles.

4.-Comunicacion corporativainternay externa

5.-Herramientas y vehicul os de comunicacién: protocolo, marketing, publicidad y relaciones publicas.

6.-Laplanificacion y la preparacion: € plan de comunicacion.

7.- Lacomunicacion de crisis

PREVIOUS KNOWLEDGE

Relationship to other subjects of the same degree

There are no specified enrollment restrictions with other subjects of the curriculum.

Other requirements

Correcto uso del idioma, tanto escrito como oral.
Capacidad para el analisis critico, la reflexion y la negociacion

OUTCOMES

1334 - Degree in Journalism

Students should be able to work as a team, communicate their own ideas and integrate themselves
into group projects aimed at achieving results.

Students should have the capacity and creativity to take expressive and thematic risks within the
availability and time constraints of the communicative production, applying solutions and perspectives
based on the development of the projects.

Students should be able to adapt to technological and socio-occupational changes.

Students should be able to obtain and select relevant information and sources in order to solve
problems and elaborate on strategies.

Students should be able to experiment and innovate through the understanding and use of the
applied methods and technologies.

Students must be able to use the communicative and informative technologies and techniques in
different medias and combined/interactive systems (multimedia).

Students must be able to conceive, plan and execute informative and creative projects in different
environments (mass media, digital environments, communication offices, etc.).
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LEARNING OUTCOMES

English version is not available

WORKLOAD

ACTIVITY Hours % To be attended
Theory classes 45,00 100
Development of group work 15,00 0

Study and independent work 30,00 0
Preparation of practical classes and problem 10,00 0
Resolution of case studies 6,50 0
Resolution of online questionnaires 6,00 0

TOTAL| 112,50

TEACHING METHODOLOGY

English version is not available

EVALUATION

English version is not available
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