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COURSE DATA

Data Subject

Code 36630

Name Graphic design and infographics

Cycle Grade

ECTS Credits 6.0

Academic year 2022 - 2023

Study (s)

Degree Center Acad. Period

year

1334 - Degree in Journalism Faculty of Philology, Translationand 2  Second term
Communication

Subject-matter

Degree Subject-matter Character

1334 - Degree in Journalism 7 - Informacion periodistica y su Obligatory
tecnologia

Coordination

Name Department

NAVAZ AYERRA, GORKA 340 - Language Theory and Communication

Sciences

SUMMARY

English version is not available

Laasignatura de Disefio grafico e infografia se dirige a estudio y puesta en préctica de los principios del
disefio periodistico através de herramientas y programas profesionales. El alumnado obtiene
conocimientos avanzados para la realizacion de péaginas e infografias de prensa escritay digital. También
herramientas para desarrollar un sentido critico y analitico de los contenidos informativos para su
posterior tratamiento
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PREVIOUS KNOWLEDGE

Relationship to other subjects of the same degree

There are no specified enrollment restrictions with other subjects of the curriculum.

Other requirements

Esta asignatura no requiere conocimientos previos.
Esta parcialmente relacionada con Tecnhologias de la Comunicacion | y Il de primer curso, con
Periodismo multimedia de tercero y con Periodismo de datos de cuarto.

OUTCOMES

1334 - Degree in Journalism

- Students should be able to experiment and innovate through the understanding and use of the
applied methods and technologies.

- Students should be able to recover, organize, analyse and process information and communication
with the purpose of private or collective uses through various media and supports or in the creation of
productions of any kind.

- Students must be able to communicate in their own language through traditional forms of media (the
press, photography, radio, television), through new combined forms (multimedia), through new digital
forms (the internet), or through hypertextuality.

- Students must be able to use the communicative and informative technologies and techniques in
different medias and combined/interactive systems (multimedia).

- Students must be able to design both formal and aesthetic aspects in written, graphic, audiovisual
and digital media, as well as the use of computer techniques for the representation of facts and data
through infographic systems.

LEARNING OUTCOMES

English version is not available
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ACTIVITY Hours % To be attended
Laboratory practices 40,00 100
Theory classes 20,00 100
Development of group work 20,00 0
Development of individual work 25,00 0

Study and independent work 20,00 0
Readings supplementary material 10,00 0
Preparation of evaluation activities 15,00 0

TOTAL| 150,00

TEACHING METHODOLOGY

English version is not available

EVALUATION

English version is not available
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