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COURSE DATA

Data Subject

Code 35120

Name Communication in the English language for tourism Il

Cycle Grade

ECTS Credits 6.0

Academic year 2021 - 2022

Study (s)

Degree Center Acad. Period
year

1317 - Degree in Tourism Faculty of Economics 3  Firstterm

1926 - D.D. in Tourism-Business Faculty of Economics 3  Firstterm

Management Administration

Subject-matter

Degree Subject-matter
1317 - Degree in Tourism 17 - Professional English
1926 - D.D. in Tourism-Business 4 - Asignaturas de tercer curso

Management Administration

Coordination

Name

Department

LINARES BERNABEU, ESTHER 155 - English and German

SUMMARY

The subject, Communication in English for Tourism |11, isabasic subject belonging to the module
"Foreign Languages Applied to Tourism". It istaught in the first semester of the third year in the degrees
in Tourism and TADE. It also offersafourth level, the optional subject I nter cultural Communication
in English for Tourism.

Character
Obligatory
Obligatory

Communication in English for Tourism 11 isatool for communication, as well as the other foreign
language courses offered in the degree. Thisinstrumental character, together with the obvious need for
specific communication in English, with foreign tourists, makes the subject an essential tool for effective
professional performance of multiple tasks within the tourism sector.
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Being able to communicate in various foreign languages is a must for future tourism professionalsin the
workplace. English is undoubtedly the international language par excellence; likewise, it is the language
most widely spoken by tourists and visitors to the Vaencian Community. Therefore, students of Tourism,
future tourism professional's, need to be able to communicate fluently in English and at least in another
foreign language to extend the possibilities to practice their profession both inside and outside our
borders.

The subject, Communication in English for Tourism |11, is designed to reinforce and expand the
specific knowledge introduced at lower levels, as well as the development of communication skills at a
higher level. This subject reinforces the specialty content (ESP) related to international communication in
English within the field of tourism.

PREVIOUS KNOWLEDGE

Relationship to other subjects of the same degree

1317 - Degree in Tourism :

1926 - Doble Grado Turismo y ADE :

R4-OBLIGATION TO HAVE SUCCESSFULLY COMPLETED THE COURSE
35105 - Communication in the English language for tourism |

35119 - Communication in the English language for tourism Il

35105 - Communication in the English language for tourism |

35119 - Communication in the English language for tourism Il

Other requirements

OUTCOMES

1317 - Degree in Tourism

- Have a strong customer service orientation.

- Have communication skills.

- Work in English as a foreign language.

- Work in different socio-cultural environments.

- Show creativity.
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LEARNING OUTCOMES

- Oral communication in socio-cultural and professional contextsin the field of tourism.

- Written communication in socio-cultural and professional contextsin the field of tourism.
- Managing interpersonal communication skillsin English.

- Knowledge and use of specialized vocabulary.

- Recognition of the peculiarities of tourism services and use of tourism discourse appropriate to each
communicative situation.

- Knowledge of the diverse cultures of the countries where the foreign languages and their linguistic
varieties are spoken.

- Respect for diversity, cultural, social, racial, gender, and recognition of cultural differences.

DESCRIPTION OF CONTENTS

1. WHAT IS TOURISM?

Definition of tourism
Preparing for a lecture

2. WHAT'S YOUR KIND OF TOURISM?

Types of tourism
Writing topic sentences
Summarizing a text

3. HOSPITALITY RESEARCH

Hospitality research
Using different information sources
Reporting research findings

4. CAREERS IN TOURISM AND HOSPITALITY

Employment in the travel, tourism and hospitality industry
Identifying topic development within a paragraph
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5. TOURISM MARKETING

Definition of marketing
Market research
Understanding "signpost language" in lectures

6. THE BUSINESS OF EVENTS TOURISM

Types of event

The life cycle of an event

Locating key information in complex sentences
Writing complex sentences

7. THE BUSINESS OF FUN

Theme parks
Asking for clarification
Responding to queries and requests for clarification

8. HOSPITALITY MARKETING

Marketing strategies
Paraphrasing
Recognizing different essay types/structures: descriptive, analytical, comparison/evaluation, argument

9. TOURISM AND CULTURE

Impact of tourism on indigenous people and culture
Destination planning and sustainable tourism
Making effective contributions to a seminar

10. MANAGING PEOPLE AND MONEY

Management styles: top-down, bottom-up, process-oriented
Inferring implicit ideas

Writing situation-problem-solution-evaluation essays
Compiling a bibliography/reference list
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11. EXTERNAL INFLUENCES

External influences in the tourism and hospitality industry: political, economic, demographic
Writing up notes in full
Building an argument in a seminar

12. INFORMATION, STRATEGY AND CHANGE

The role of ITC in successful tourism businesses
SWOT business analysis

Incorporating quotations

Writing effective introductions/conclusions

ACTIVITY Hours % To be attended
Classroom practices 60,00 100
Attendance at events and external activities 5,00 0
Development of group work 20,00 0
Development of individual work 10,00 0
Study and independent work 15,00 0
Readings supplementary material 5,00 0
Preparation of evaluation activities 20,00 0
Preparing lectures 5,00 0
Preparation of practical classes and problem 10,00 0
TOTAL| 150,00

TEACHING METHODOLOGY

A communicative methodology is used, based on the communicative interaction in the classroom, in
pairs, groups, large group and/or directly with the teacher. Communicative practice occurs in each classin
order to achieve effective communication within the professional tourism field. Consequently, the four
basic communicative skills, Listening, Speaking, Reading and Writing are practiced and devel oped, at
various levels depending on the year.

The students are at the centre of the teaching-learning process and are responsible for their own learning.
Thus, autonomous work, both in and out of the classroom, is afundamental element in their learning
process, as well asteamwork, projects and tutorials.
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EVALUATION

The assessment of the subject will be carried out through the following procedure:
1. FINAL EXAM (70%): written test (50%) + oral test (20%)

2. CONTINUOUS ASSESSMENT (30%): practical activitiescarried out in the classroom (15%) +
course project (15%).

1. FINAL EXAM (70%)

The final exam accounts for 70% of the final grade. It consists of two parts: written exam (50%) and
oral exam (20%).

1.1. Thewritten exam consists of two parts: Part |: Use of English, Listening and Reading and Part | 1:
Writing. It is necessary to obtain a minimum of 50% in each part to pass the written exam.

1.2. The oral exam (Speaking) assesses the oral production and interaction skills within the field of
tourism and consists of two parts: Part |: Production and Part I 1: Interaction. It is necessary to obtain a
minimum of 50% in each part to pass the oral exam.

To pass the subject, aminimum of 5 out of 10 must be obtained in each of the parts of both the written
and the oral exam. The grades of the sections that have been passed are kept for the second call.

2. CONTINUOUS ASSESSMENT (30%)

Continuous assessment constitutes 30% of the final grade. The aim of continuous evaluation isto
monitor and evaluate the individual work of each student through their attendance and active participation
in the development of the lessons, delivery of assignments, attendance at tutorias, etc., as well asthe
degree of acquisition of the skills proposed in each subject. The continuous assessment consists of two
parts: practical activities (15%) and cour se proj ect (15%).

2.1. Practical activities (15%) carried out by the student, preferably individually, in the classroom and on
the date established by the lecturers, to practice and develop the skills of comprehension and expression
of oral and written communication, such as writing different types of genres (brochures, essays, emails
...), oral presentations, participation in debates, etc. In order to be able to have the activities that make up
the continuous eval uation assessed, these must be presented on the date and in the form that is stipul ated
for each one of them. The delivery of activities outside the indicated date will not be allowed.

The student who for duly justified cause cannot attend class, or carry out the practical activities carried
out in the classroom, may obtain up to 15% of the continuous assessment by carrying out the
corresponding practices at the end of the semester, on the date and in the established manner by the
lecturer of the subject. Failure to appear will mean that they refuse to aspire to that 15%.

2.2. Course project (15%). Thisisalong project carried out by the studentsin groups in the classroom.
It is developed throughout the semester, with aweekly / bi-weekly follow-up on the dates established by
the lecturers. The aim is to develop transversal skills such as teamwork, creativity, innovation, digital
skills and oral expression, among others. Due to the nature of the subject and the characteristics of the
work, in which both the process and the product are evaluated, the course project can only be submitted
by students attending the lessons on aregular basis (80%).
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It isan essential condition to have passed the written and oral exams (a minimum of 5 out of 10) to
compute the grade obtained in the continuous evaluation. This grade is maintained for the second call.

*Coping in an exam and/or plagiarism is a serious offence which goes against academic honesty;
therefore, it will not be tolerated in this subject and may bring about sanctions such asfailing the
whole subject.

REFERENCES

Basic

- Mol, Hans (2008). English for Tourism and Hospitality in Higher Education Studies. Course book.
Reading: Garnet Publishing Ltd.

- Hewings, Martin (2013). Advanced Grammar in Use. Third Edition. Cambridge: Cambridge University
Press.

Additional

- Foley, M. & D. Hall (2012). MyGrammarLab. Advanced. Harlow: Pearson Education Ltd.

- Sweeney, S. (2003). English for Business Communication. Cambridge: Cambridge University Press.
- Hall, D. & M. Foley (2012). MyGrammarLab. Advanced. Harlow: Pearson Education Ltd.

- Walker, R. & K. Harding (2009) Tourism 3. Oxford English for Careers. K. Harding & R. Walker.
Student's Book. Oxford University Press.

ADDENDUM COVID-19

This addendum will only be activated if the health situation requires so and with the prior
agreement of the Governing Council

BLENDED TEACHING MODE (HYBRID)

1. CONTENTS

The contents initialy collected in the teaching guide are maintai ned.
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2. WORKLOAD AND PLANNING OF TEACHING

Increased weight of continuous assessment activities (WITHOUT INCREASING STUDENT WORK
VOLUME- 60 ECTS = 150 H)

* Sessions programmed according to group and teaching staff. The teaching will be face-to-face, although
there may be changes depending on the evolution of the COVID19 pandemic and the indications of the
competent authorities, in which case, the students will be informed.

3. TEACHING METHODOLOGY

Theoretical-practical face-to-face classes +

Synchronous/ Asynchronous Video Conference (BBC/Teams)
Publication of materialsin AV

Recorded presentations

Questionnaires

Discussions at the AV Forum

Tasksby AV

Videoconference tutoring

Others.

4. EVALUATION AND ASSESSMENT

The evaluation system for this subject is divided into the following components (based on percentages
that can be adjusted depending on the needs and characteristics of each academic year):

1. Completion of individual and/or group tasks
2. Final exam: written test and oral test.

For the academic year 2020-2021, students who regularly attend class and carry out all the continuous
assessment activities will be able to obtain up to 40% of the final grade from these activities and the
remaining 60% with the final exam (test written + oral test). It is necessary to pass both parts to pass the
subject, obtaining at least 50% of the highest grade.

Students who do not regularly attend class nor carry out continuous assessment activities during the

semester, may obtain up to 20% of the final grade from an individua work -which will be delivered and
presented on the day of the exam- and the remaining 80% from the final exam (written test + oral test).
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The final exam of the subject will be done in person, although there may be changes depending on the
evolution of the COVID19 pandemic and the indications of the competent authorities, in which case, the
students will be informed.

5. BIBLIOGRAPHY

The recommended bibliography is maintained because it is accessible.
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