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COURSE DATA

Data Subject

Code 33410

Name Radio and television theory

Cycle Grade

ECTS Credits 6.0

Academic year 2022 - 2023

Study (s)

Degree Center Acad. Period
year

1301 - Degree in Audiovisual
Communication

Subject-matter
Degree

1301 - Degree in Audiovisual
Communication

Coordination
Name
CENTENO MARTIN, MARCOS PABLO

SUMMARY

Faculty of Philology, Translationand 2  Second term
Communication

Subject-matter Character

8 - Theory and history of the media  Obligatory
and new multimedia formats

Department

340 - Language Theory and Communication
Sciences

The fundamental contents of the Radio and Television Theory focus basically on the definition and
delimitation of the radio and television media from an analytical perspective that attendsto its discursive
or communicative characteristics and, also, to itsinstitutional or sociocultural functions.

PREVIOUS KNOWLEDGE

Relationship to other subjects of the same degree
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There are no specified enrollment restrictions with other subjects of the curriculum.

Other requirements

The most important aptitude that must have those who study this subject remarks its capacity of analysis
and critical interpretation of written and audiovisual texts

OUTCOMES

1301 - Degree in Audiovisual Communication

- Knowledge of communication as a process and the different elements that comprise it. The ability to
assimilate knowledge of the specificity of discourse, as well as the representation methods proper to
the different technological and audiovisual media. Familiarity with the different theories, methods and
problems involved in audiovisual communication and its different languages.

- The ability to apply this knowledge (See Competence 2314) to transmit it in an ethical and
professional way and in a manner that is comprehensible for people.

- The ability to acquire articulated knowledge of the historical, sociological and technological
dimensions of communication.

- Knowledge of the different languages, codes and representation methods of the different
technological and audiovisual media: photography, cinema, radio, television, video and electronic
image, the Internet, etc. through their aesthetic and industrial proposals and their evolution over the
years, which should generate a capacity to analyse audiovisual narratives and works, taking into
account iconic messages such as the texts and products of the socio-political and cultural conditions
of a given historic era.

LEARNING OUTCOMES

The objectives, and therefore the results, that are to be achieved with the development of this subject, as
specified in the summary and will be evident in the contents, are of atheoretical and practical nature. The
student must acquire adequate competence with respect to the conceptual foundation of the subject and
the categorisation of the radio and television discourse.

DESCRIPTION OF CONTENTS

1. Approach to research models on radio and television.

North American administrative investigation Vs European critical research. Research on the effects of
the media. Research on functions and use of the media. Research on persuasion of the media.
Research on the production of information.
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2. Semiotic approach to research on radio and television.

The communicative semiotic-textual model. Radio and television genres as a model of enunciation and
reception.

3. The foundational lessons of the theory of radiophonic discourse.

The pragmatic of the radiophonic discourse. Aesthetics of the radiophonic discourse.

4. The semiotic status of the radio.

The acoustic language. The radiophonic treatment of the acoustic language. The semiotic status of radio
languages. The radio flow as a macrotextual discourse.

5. The construction of the radiophonic discourse.

The concept of radio programming. Radio programming models. Radio programs and genres.
Programming factors and strategies.

6. New radio shows and discourse break.

Radio on demand. Podcasting: definition, emergence, evolution, concepts and current manifestations.

7. The constitution of the theory of television discourse.

Categorization of television discourse. The strategies of legitimation of paleotelevision and neotelevision.

8. The semiotic statute of neotelevision.

Identity of the television discourse. The television flow as a macro-text discourse. Characteristics of
neotelevision discourse. Metatelevision. Postelevision.

9. The construction of neotelevision discourse.

The concept of television programming. Television programming models. Television programs and
genres. Programming factors and strategies.

10. Infoshow and infotainment.

The hybridization of genres and the tendency to spectacularization in neotelevision. The effects of the
spectacularization in public space and in political discourse.
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11. New television demonstrations and discourse break.

From broadcasting to narrowcasting and webcasting. Hypertelevision. Models of hypertelevision. The
programming of hypertelevision.

12. Reflections on television quality.

ACTIVITY Hours % To be attended
Theory classes 60,00 100
Development of individual work 20,00 0

Study and independent work 10,00 0
Readings supplementary material 20,00 0
Preparation of evaluation activities 20,00 0
Preparing lectures 20,00 0

TOTAL| 150,00

TEACHING METHODOLOGY

Cancelled

EVALUATION

Please contact the teacher
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