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COURSE DATA

Data Subject

Code 33369

Name Local and regional journalism

Cycle Grade

ECTS Credits 4.5

Academic year 2022 - 2023

Study (s)

Degree Center Acad. 
year

Period

1308 - Degree in Journalism Faculty of Philology, Translation and 
Communication 

3 First term

Subject-matter

Degree Subject-matter Character

1308 - Degree in Journalism 10 - Specialised journalism Obligatory

Coordination

Name Department

MARTINEZ SANCHIS, FRANCESC TOMAS 340 - Language Theory and Communication 
Sciences 

SUMMARY

English version is not available

La información local y comarcal, también llamada de proximidad, tiene una gran demanda por parte de la 
ciudadanía y es un factor esencial en el desarrollo de los grupos de comunicación multimrdia. Las 
empresas de comunicación han apostado por la información de proximidad en los ámbitos regional, 
provincial, comarcal y local para llegar a más audiencias y ampliar así su mercado. Los objetivos 
generales de esta asignatura son analizar la evolución y caracteristicas del periodismo de proximidad, 
atendiendo principalmente a la realidad comunicativa valenciana y española, así como dotar al alumnado 
de capacidades y habilidades para escribir y expresarse con eficacia comunicativa en el periodismo local 
y comarcal.
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PREVIOUS KNOWLEDGE

Relationship to other subjects of the same degree

There are no specified enrollment restrictions with other subjects of the curriculum.

Other requirements

No los hay.

OUTCOMES

1308 - Degree in Journalism 

- Students must have the ability to gather and interpret relevant data (usually in their field of study) to 
make judgements that take relevant social, scientific or ethical issues into consideration.

- Students should be able to work as a team, communicate their own ideas and integrate themselves 
into group projects aimed at achieving results.

- Students should have the capacity and creativity to take expressive and thematic risks within the 
availability and time constraints of the communicative production, applying solutions and perspectives 
based on the development of the projects.

- Students should be able to obtain and select relevant information and sources in order to solve 
problems and elaborate on strategies.

- Students should show solidarity with people across the planet, as well as knowledge of the main 
cultural currents in relation to individual and collective values and respect for human life.

- Students should be able to search for, select, read, interpret and analyse both written and audiovisual 
texts and documents (analytically, synthetically and critically).

- Students should have an understanding of own and other social, historical, economic and cultural 
aspects within their relevant contexts.

- Students should be able to defend a culture of peace and respect for the fundamental human rights 
within the processes of communication, specifically in regards to equality between women and men in 
all types of communication (informative, interpretative, semiotic, dialogic and opinion).

- Students should be able to recover, organize, analyse and process information and communication 
with the purpose of private or collective uses through various media and supports or in the creation of 
productions of any kind.

- Students must be able to search, select, contextualise and order any type of source or document 
(written, audio, visual etc.) useful for the elaboration and processing of information, as well as for 
persuasive communicative or fictional and entertainment uses.

- Students must have an understanding of the data and mathematical operations performed, with some 
of them commonly used in the media. Students must know how to use data and statistics in a correct 
and understandable way for global dissemination.
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LEARNING OUTCOMES

English version is not available

WORKLOAD

ACTIVITY Hours % To be attended

Computer classroom practice 25,00 100

Theory classes 20,00 100

Resolution of case studies 67,50 0

TOTAL 112,50

TEACHING METHODOLOGY

English version is not available

EVALUATION

English version is not available
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