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COURSE DATA

Data Subject

Code 36628

Name Digital journalism

Cycle Master's degree

ECTS Credits 6.0

Academic year 2022 - 2023

Study (s)

Degree Center Acad. Period
year

1334 - Degree in Journalism Faculty of Philology, Translationand 3  First term

Communication

2239 - Master's Degree in New Journalism, Faculty of Philology, Translationand 0  Firstterm
Political Communication and Knowledge So Communication

Subject-matter

Degree Subject-matter Character
1334 - Degree in Journalism 7 - Informacién periodistica y su Obligatory
tecnologia

2239 - Master's Degree in New Journalism, 11 - Complementos de Formacion Optional
Political Communication and Knowledge
So

Coordination

Name Department
AGUAR TORRES, JOAQUIN JOSE 340 - Language Theory and Communication
Sciences

SUMMARY

English version is not available

Laasignatura se enfoca en el estudio de las caracteristicas de la comunicacion digital. Paraello, se
abordan cuestiones tales como el periodismo en Internet, la convergencia multimediay los géneros
digitales. Durante la asignatura, se practicala creacion, edicion y publicacion de contenidos digitales,
también la distribucion de lainformacion através de Internet (periodismo 2.0 y redes sociales), también
las rutinas productivas y la redaccién periodistica en Internet.

36628 Digital journalism 1



~ Course Guide
36628 Digital journalism

PREVIOUS KNOWLEDGE

Relationship to other subjects of the same degree

There are no specified enrollment restrictions with other subjects of the curriculum.

Other requirements

Conocimiento y familiaridad con el manejo de Internet y las aplicaciones méas importantes de uso

Cc ) m u n
I EEEEEE——————————————

1334 - Degree in Journalism

Students must have the ability to gather and interpret relevant data (usually in their field of study) to
make judgements that take relevant social, scientific or ethical issues into consideration.

Students must be able to communicate information, ideas, problems and solutions to both expert and
lay audiences.

Students should be able to work as a team, communicate their own ideas and integrate themselves
into group projects aimed at achieving results.

Students should be able to search for, select, read, interpret and analyse both written and audiovisual
texts and documents (analytically, synthetically and critically).

Students should be able to recover, organize, analyse and process information and communication
with the purpose of private or collective uses through various media and supports or in the creation of
productions of any kind.

Students must be able to communicate in their own language through traditional forms of media (the
press, photography, radio, television), through new combined forms (multimedia), through new digital
forms (the internet), or through hypertextuality.

Students must be able to reasonably propose ideas from the basics of rhetoric, as well as to
communicate through the techniques of persuasion.

Students must be able to use the communicative and informative technologies and techniques in
different medias and combined/interactive systems (multimedia).

English version is not available

36628 Digital journalism 2



~ Course Guide
36628 Digital journalism

ACTIVITY Hours % To be attended
Theory classes 30,00 100
Laboratory practices 30,00 100
Attendance at events and external activities 15,00 0
Development of group work 15,00 0
Development of individual work 8,00 0
Study and independent work 20,00 0
Preparation of evaluation activities 2,00 0
Preparing lectures 5,00 0
Preparation of practical classes and problem 25,00 0
TOTAL| 150,00

TEACHING METHODOLOGY

English version is not available

EVALUATION

English version is not available
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36628 Digital journalism 3



~ Course Guide
36628 Digital journalism

Salamanca: Comunicacion Social.
- MESO, Koldo (2006). Introduccion al ciberperiodismo: breve acercamiento al estudio del periodismo.

Additional
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- DIAZ NOCI, Javier (2001). La escritura digital, Zarautz, Universidad del Pais Vasco.
- DURAN, Jaume, y SANCHEZ, Lydia (eds.) (2008). Industrias de la comunicacion audiovisual.
Barcelona: Publicacions i Edicions UB.
- HIMANEN, Pekka (2002). La ética del hacker y el espiritu de la era de la informacion, Barcelona,
Destino.
- JENKINS, Henry (2008). Convergence Culture: La cultura de la convergencia en los medios de
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- LOPEZ GARCIA, Guillermo (ed.) (2005). El ecosistema digital: modelos de comunicacién, nuevos
medios y publico en Internet. Valencia, Servei de Publicacions de la Universitat de Valéncia.
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- LOPEZ GARCIA, Guillermo (2008). Los cibermedios valencianos: cartografia, caracteristicas y
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http://www.cibermediosvalencianos.es/cibermedios.pdf
- LOPEZ GARCIA, Guillermo (ed.) (2012). Cibercomunidad. El espacio de la comunicacion digital en la
Comunidad Valenciana. Valencia: Tirant lo Blanch
- SALAVERRIA, Ramon y NEGREDO, Samuel (2008). Periodismo integrado. Convergencia de medios
y reorganizacion de redacciones. Barcelona: Sol 90.

- - MASIP, Pere (2008). Internet a les redaccions. Barcelona: Ramon Llull.
- ORIHUELA, José Luis (2011). Mundo Twitter. Barcelona: Alienta.
- PALOMO TORRES, M2 Bella (2004). El periodista on-line: de la revolucion a la evolucion. Sevilla:
Comunicacién Social Ediciones y Publicaciones.
- PEREZ TORNERO, José Manuel y TEJEDOR, Santiago (dirs.) (2014). Escribir para la Red.
Reflexiones sobre la nueva (y vieja) escritura informativa 'online'. Barcelona: Universitat Autbnoma de
Barcelona. Disponible en http://www.amic.media/media/files/file_352_754.pdf
- VVAA (2016). Reuters Institute Digital News Report 2016. Disponible en
https://reutersinstitute.politics.ox.ac.uk/sites/default/files/Digital-News-Report-2016.pdf
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